
 The Kenyan soccer team is made up of academic and athletic rising 
stars. Many of the players have battled social norms and opposition to girls 
playing sports. They have done so with dignity, even during the times that they 
have had little emotional support from their parents, and they have achieved 
remarkable goals. Their preparation emphasizes women’s empowerment as a 
tool for success in obtaining gender equity.
 “These girls have ‘won’ against the backdrop of the recent ethnic and 
social conflict in Kenya," says Maria Bobenrieth, global director of Nike‘s Let Me 
Play program. "Nike believes in the power of sports as a tool to bridge cultural 
divides, resolve conflict and empower girls and women. The KASE team is a 
shining example of how sport brings young people together to form a strong and 
united team in the face of such difficulties.”
 “This partnership highlights CARE’s ‘I Am Powerful’ principle of 
encouraging women to become catalysts for social change and agents of their 
own development,” says Wayne Lifshitz, director of CARE’s Sports for Social 
Change Initiative.  “The KASE program is an example of sport used as a vehicle 
for leadership and self-development by empowering young women to achieve 
their goals on and off the field.”

 This summer, CARE partnered with Nike and Mathare Youth 
Sports Association (MYSA) to create the Kenyan American Soccer Exchange 
(KASE), which brought a team of Kenyan girls to select U.S. cities to meet and 
play soccer against local girls’ clubs. It was all part of a global initiative to drive 
positive social change and unleash the potential of youth through sports. 
Nike’s Let Me Play program is directed at youth who are excluded from sports 
due to poverty, war, natural disaster, discrimination or cultural bias. It is led by 
youth who believe in the power of sport and who have a passion to drive 
change. Empowering meaningful participation of children, especially girls, is 
fundamental in CARE’s work. 
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THE POWER OF SPORTS

CARE AND NIKE BRING
GIRLS TOGETHER TO HELP

“KICK OUT” POVERTY

THE KENYAN AMERICAN SOCCER EXCHANGE RECENTLY VISITED THE UNITED STATES TO 
SHOWCASE THEIR TALENT AND BRIDGE CULTURAL GAPS THROUGH SPORTS.

TO WATCH A VIDEO OF THE KENYAN SOCCER TEAM’S VISIT TO THE UNITED STATES AND 
LEARN MORE ABOUT CARE’S SPORT FOR SOCIAL CHANGE INITIATIVE, PLEASE VISIT

Anne has been playing soccer for six years and uses sports 
as a way to escape the hardships of daily life.  At 18, Anne 
is an orphan and lives with her four sisters and two 
brothers outside of Nairobi.  Her dream is to become a 
famous Kenyan lawyer and advocate for women’s rights.

ANNE OKONGO:

Everlyn is 20 years old and has been playing soccer for 
more than half of her life. She hopes to study journalism in 
college and become a journalist or a Kenyan politician. 
Everlyn believes that more women in politics would create 
more stability and less violence in Kenya.

EVERLYN AJING:
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 BUSINESS AND HUMANITARIAN 

groups haven’t always been the best of 
buddies.  NGOs (nongovernment 
organizations) have targeted corporations 
for shortcomings on labor practices, 
opportunities for women and other 
marginalized groups, and environmental 
impact.  But, increasingly, companies 
partner with NGOs and governments to 
provide social and economic services to the 
poor in countries like India.  Companies are 
not only responding to pressure.  They see a 
good business opportunity – a chance to 
enhance profit and the social bottom line.
 CARE has worked with the private 
sector in India in many ways, always with the 
end goal of helping those living in poverty to 
gain an economic foothold that will enable 
them to improve their future.  With ICIC 
Bank, for instance, we are partnering to bring 
financial services to India’s poorest.  With 
Allianz, we are developing micro-insurance 
products for poor communities affected by the 
2004 tsunami.
 Such partnerships are useful to 
companies wishing to break out from 
saturated markets, to communities that gain 
access to vital services.  Companies can grow in 
socially responsible ways – caring about the 
living conditions of small growers, combating 
exploitative child labor, taking care of the 
health of their employees and using resources 
wisely, to name a few examples.
 Economic opportunity sets off a 
chain reaction, as I witnessed visiting 
Andhra Pradesh, a state in India, last 
month.   In the village of Habsipur, women like 
Bharthamma Balamalu have graduated from

micro-enterprise programs to become 
mainstream banking customers. With her 
first loan of US $35 from a village savings 
and loan group, Balamalu invested in 
fertilizer, pesticides and bore wells.  Paying 
off this and other loans, she went on to 
secure a bank loan of $707 for a jeep for her 
son’s transport business.  Once organized, 
the women of Habsipur have become a 
force to be reckoned with – building a road, 
procuring gas connections for villagers, 
standing up to abusive officials and 
landlords, and starting businesses.  
 Making markets work 
for the poor is now widely 
accepted by the development 
community as an important 
means of poverty alleviation.  
These changes have caused 
NGOs to move from historic 
skepticism about working 
with the private sector to 
understanding that 
ending global poverty 
will require all of us.
 Our vision is of a 
model of growth based on social 
and environmental justice – one 
that reduces poverty without 
increasing disparities.  
[Catalyzing] market-based 
approaches and good 
government in the fight against 
global poverty, while keeping up 
pressure for ethical business 
practices, will be important.  
Our experience in India shows 
how business can be good for 
development, and 
development for business.  
The bottom line is the 
potential for millions of women 
like Balamalu to achieve not only 
economic parity, but their full 
potential to lift themselves 
out of poverty.

In a recent issue of 
Economic Times of India, 
CARE President and CEO 

Dr. Helene D. Gayle described 
how common goals have
changed the relationship
between humanitarian

organizations and
corporations.
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